
NEWSSentinel Friday August 11 2017 7

Classified
Sentinel News

Advertising booking deadline: Wednesday 1:45 pm

TO ADVERTISE

call - 021 488 4888
fax - 021 424 9891/2

email - cape.classifieds@inl.co.za
web - www.wegotads.co.za

GET BOND OR CAR AP-

PROVED. ITC NOT IM-

PORTANT.T/C APPLY

PCM 0732927299

Join us for a 12 week 
healthy living program facilitated 

by a Health Coach. Meetings 
once a week in Hout Bay. 

Call Hannah on 084 480 8861 
or hannah@healthquest.co.za
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ELECTRICIAN

PART-TIME
SALES POSITION
Mariner’s Wharf offers

part-time weekend work
in its world-famous

Antique Shop.

If you have experience
in an antique or gift

shop or an interest in
maritime history, don’t
miss this opportunity.

Contactable references
and own transport are

essential.

For an interview you
are welcome to

contact (021) 790 2345
during office hours or

e-mail your CV to
shaunb@

capecoast.co.za

If you have not heard from us within two weeks of submitting your 
application, please consider your application unsuccessful.

CONTENT EDITOR: TRAVEL
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The Lifestyle Specialised Content Business Unit (SCBU) has a senior position for a Content 
Editor: Travel. The successful incumbent will be responsible for ensuring implementation and 
appropriate re-purposing of all travel content across all editorial platforms and specialised 
commercial units. 

Responsibilities:

• Responsible for the generation and delivery of content plans for day-to-day travel content as 
 well as for 360 business solutions.
• Oversee a team of multimedia journalist.
• Responsible for building and maintaining all stakeholder relationships. 
• Responsible for the production and delivery of print and digital content. 
• Understand consumer insights and advertiser requirements for portfolio to ensure that the 
 content is curated to suit their respective needs.
• Ensure that travel content plan is aligned with the Lifestyle Business Unit Strategy.
• Assume overall editorial responsibility for the Lifestyle vertical.
• Ensure Travel content is published on multiple platforms and is compatible with the overall 
 Lifestyle content strategy.
• Oversee allocation of all Lifestyle content specifi cally travel.
• Contact building with Social Infl uencers, industry experts with the Lifestyle sector, bloggers, 
 PR Agencies and opinion leaders.
• Generate innovative content plans for the travel vertical for special projects.
• Perform any other duties as and when required across regions and 
 platforms.

Minimum Requirements:

• 4 - 6 years senior journalistic experience managing a newsroom, newspaper production and 
 online/digital. 
• An in depth understanding of Lifestyle Content in general.
• Relevant tertiary qualifi cation. 
• Superior knowledge of Prestige, InDesign & One View 
• Must be techno savvy.
• Must have technical ability to report on multiple media platforms.
• Strong news sense, a wide general knowledge and ability to adapt to a rapidly changing 
 media environment.
• Thorough knowledge of news, entertainment, features, opinions and lifestyle from a local, 
 national and international perspective.
• Good understanding of how production of pages works and print industry processes.
• Budget Management.
• A good understanding of the legalities affecting journalism.
• A creative fl air for writing.
• Valid driver’s licence.
• Be willing and fl exible to travel and work long, irregular unpredictable hours.

Job Competencies:

• Have strong interpersonal and leadership skills, as well as an ability to be a motivational and 
 participative team manager.
• Ability to cope with constant pressures of strict deadlines.
• Ability to generate ideas and to be innovative.
• Leadership, coaching and mentoring skills.
• Planning and organisational skills.
• Be willing and fl exible to travel and work long, irregular unpredictable hours.

Independent Media is committed to its Employment Equity and Affi rmative Action Strategy.

All interested and suitably qualifi ed applicants should submit a written application and detailed 
CV by no later than 16h30 on Friday the 11th August 2017 to:

   Lucien Jacobs 
   Human Resources Business Partner
   P O BOX 56
   CAPE TOWN
   8000
   Email: lucien.jacobs@inl.co.za

INDEPENDENT MEDIA SOLUTIONS: LIFESTYLE 

IY becomes more fire smart 
Thula Thula Hout Bay this week launched 

its campaign to spot and eradicate fire 
risks in Imizamo Yethu.

 The FireWise Area Educator programme 
will see volunteers, each armed with a cus-
tom-made survey app on a computer tablet, 
going door-to-door to alert residents to fire 
dangers and give them solar lights to replace 
their hazardous paraffin lamps.

Thula Thula  founder Joanne Chemaly said a 
fund-raising dinner earlier this year that raised 
R355 000 had helped to make the project a 
reality.

The programme’s 12 volunteers have been 
trained by Disaster Risk Management and Fire 
and Rescue on fire prevention, fire education 
and risk assessment. They also spent two days 
in the Disaster Risk Management Centre, in 
Goodwood.

“We are incredibly grateful for the partner-
ships that have been offered for us to get this 
project into the field,” said Ms Chemaly.

The project hopes to collect data on fire 
risks in Imizamo Yethu by surveying at least  
2 000 households. 

The volunteers will check levels of fire aware-
ness among residents and show families how to 
prevent and respond to fires.

After three months, the programme will 
survey 500 households for feedback on its 
impact, gauging whether it should be rolled out 
elsewhere and allowing for future training to be 

tweaked if necessary.
  “Families that indicate as being as the high-

est risk will be revisited and supplied with early 
warning devices,” said Ms Chemaly.

The survey is starting at the Hout Bay Sports 
Complex emergency displacement area (EDA) 
before moving to the one at Site 2 (Disa), as 
these areas don’t have electricity. 

The volunteers said they were thrilled to be 
doing something that could help to save lives.

 “It means helping the community being 
fire wise so that when a fire happens they know 
what to do. Saving one life is a huge thing,” said 
Zuko Mfazwe.

Nomvuyiso Dawusi, said: “I feel like I am here 
to protect the community, to help people to 
stop the fires from being so many.”

Resident Phatheka Samela said the solar 
light would make it easier for children to read 
books and study.

“I was using a paraffin lamp and it’s not easy 
to read or study. The Thula Thula educators 
taught me how to protect my family from the 
fire, and how to get everyone outside. 

“They taught me to have a bucket of sand 
and water, and now I know when to use sand 
and not always water. I never knew to use sand, 
I only thought water was needed to kill fire.”

� Nine of Thula Thula’s 
new FireWise educators 
are Zuko Mfazwe, 
Lubabalo Sipendu, 
Sinelizwi Mxaka, 
Nosiseko Siswana, 
Thula Thula co-founder 
and FireWise project 
manager, Thembinkosi 
Xalabile, Siphesihle 
Blayi, Bonelwa Simanga, 
Nomvuyiso Dawusi, 
and seated, Gcinokuhle 
Madondo.

From page 2 
Answers: 
1. None of the above 
2. Eskom – Electricity Supply 
Commission (Kommissie in 
Afrikaans) 
3. An IPP is a non-public 
independent supplier of 
energy for sale 
4. True 
5. 1.4 litres 
6. (a) 750kg and (b) 9000kg 
7. Japan – the nuclear reactor 
was damaged after an earth-
quake 
8. High doses penetrate your 
body causing lasting damage 
to cells and whole organs 
9. Underground, encased in 
concrete and far from where 
people live 
10. Safely remove and store 
the used fuel, and dismantle 
the reactor for no further use.

Useful number  

The City has one call centre 

number for all accounts and 

general enquiries, such as 

water, electricity, valuations, 

traffic fines and vehicle regis-

tration. Call 0860 103 089.

What’s On

JOHN HARVEY


